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#Disruption occurs every day.  

More than just a week-long, ground-breaking, disruptive 

tech event, Disruption is an idea, a team, and a 

movement. 

Composed of a team of blockchain innovators, rebels and 

experts, Disruption aims to reinvent the existing events 

industry, creating a unique platform that is specifically 

curated for exhibiting the most disruptive technology in 

recent history.

Hosted in over 20 locations, onsite and online, and 

incorporating VR technology, Disruption will be the world’s 

first truly decentralized expo.  

WHAT IS DISRUPTION?



#Disruption is what happens when a significant change affects an 

industry.

Living up to it’s namesake, Disruption aims to solve the current problems 

that exist within the events industry:

• Why attend a crypto event and have to pay with cash or credit?

• Why isn’t there a token for the event? 

Our aim is to host unique events that not only exhibit, but also utilize 

blockchain technology as part of it’s infrastructure, allowing the ability to: 

• Pay with crypto to attend, exhibit or sponsor.

• Receive a cryptographic token for functional use at the event, 

before and after.

WHY DISRUPTION?



Singapore

THE INAUGURAL EVENT

Fintech hub, Financial centre of South East Asia, and the microcosm of innovation and acceptance in one of the most 

disruptive areas in recent history, the inaugural #Disruption event will commence in Singapore.

A week of education, networking, and showcasing innovative technologies with a focus on Blockchain and 

Cryptocurrencies. 



THE DSRPT TOKEN

A Universal Disruption Currency

The Disruption Utility Token (DSRPT) is the digital currency of #Disruption, designed to provide the 

experiences and content shared and created within the event a monetized value. 

Building Value

DSRPT Token will provide functional use before, during and after the event, allowing for Disruptors to earn 

DRSPT through their contribution to the event (by means of content creation, commerce, etc.), allowing for 

organic growth of the token’s value. 

Blockchain Implementation

The DSRPT Token will be an ERC20 token, utilizing the existing Ethereum blockchain network for smart 

contract functionality, tradeable via the Blocksale Decentralized Exchange. 



Compensation Marketplace Rewards Program Advertising

The DSRPT token will be 

used to compensate 

participants of the event 

as follows:

• Exhibitor - 25% 

commission - 10% 

sliding scale (25% of a 

5k down to 10% of a 

100k)

• Sponsor - 25% 

commission

• Ticket sales - 25% 

commission

All fees for tickets, 

exhibitors and sponsors 

will have the ability to be 

paid for in DSRPT token. 

Furthermore, any goods 

and services showcased at 

the event will have the 

capacity to be purchased 

using the DSRPT token, 

incentivizing content 

creators and promoting the 

growth of the Disruption 

experience.

The DSRPT token will be used 

to reward disruptors and 

contestants within the event, 

thus incentivizing 

participation and competition.

Example Reward use cases:

▪ Reward for Hackathons and 

other activities

▪ Gamification reward for 

competitions

Advertising on virtual 

platforms and physical 

venues will be funded via the 

DSRPT token, allowing for 

direct-to-consumer, 

decentralized advertising. 

TOKEN USE CASES



Disruptors
10%

Events
30%

Reserve
25%

Founding Team
20%

Bounty
5%

Development, 
Marketing & 

Community Teams
10%

100 million

DSRPT tokens

TOKEN DISTRIBUTION



Focusing on Disruptive Ideas and Technology

Trading

ICO’s

Exchanges

Banking

Insurance

Payments

Fitness

Nutrition

Wellness

Big Data

Bots

IOT

Fundraising

Human Resources

Marketing

Records

Contracts

Elections

Blockchain

Finance

Health

Artificial Intelligence/ 

Machine Learning

Non-Profit

Government

EVENT CATEGORIES



VIRTUAL EXPOS

PREVIEW THE VENUE

External and internal view of 
the venues

PREVIEW EXPO FLOOR

Booth types and Amenities

SHOWCASE ROOMS

Meeting rooms for sponsors, 
stage for speakers, available 
before-during-after event

POINTS OF INTEREST

Narration, Music Track 
Background, Set Appointments



Arenas

For bigger event 

days, 10,000 + 

attendance.

Boxing Ring Debates

Panels get old, why not up the stakes?

• Regulation vs no regulation

• Crypto vs fiat

• Tokens vs Utility coins

Auditoriums

For medium sized 

events, keynote 

speakers, seminars 

and panels.

Theatres

For visual 

presentations, film 

and digital media.

Health Venues/ 

Gymnasiums

Wellness will be a 

parallel industry 

event, best hosted in 

fitness-oriented 

locations.

VENUES & THEMES



Disruption Experience offers an encrypted messaging app,

with a built in automated language translation, private personal or

group chat, encryption conference calling, and P2P transfer of coins

all-in-one blockchain

Marketing is a Tier one marketing system that allows a person to

reference any person and receive a percentage match of the same

amount of tokens/coin.

We will host a Social Media Contest allowing us to fly in the top

100+ people from around the globe to the event who have sold

the most tickets. Participants must post ONCE per week on social

media using the #disruption #disrupt event hashtags and

Disruption watermark.

.

We use Airdrop as a as a marketing arm in exchange for a 

sponsorship.  On the days of the event we give out like 50,000 EUR 

worth of coins, or 200,000 Disruption Coins!.

Disrupt and Give Back– We will have registered non-profit organizations 

from Australia (Global Community Support), the U.S. (HipHopLeaders.com) 

and the Philippines; all donations are tax deductible, payment in crypto 

accepted).

FROM MINIMAL IMPACT TO FULL #DISRUPTION



Community Management

Disruption will utilize community-driven forums such 

as Bitcoin Talk, Reddit and Telegram to promote 

user engagement and community support for the 

Disruption brand and events.

Major Influencer Endorsements

Disruption will employ the use of several major 

influencers in the blockchain space as well as the 

events industry in order to promote the event. 

Token Airdrops

As part of the marketing initiative, there will be a 

recurring airdrop of DRSPT tokens for Disruptors, 

dependent on predetermined milestones. 

Social Media

Social media platforms will be used to directly 

promote Disruption; platforms such as Facebook 

and Twitter that ban cryptocurrency advertising 

will be utilized through pages and groups.

Traditional Media

The usual venues of advertising will be also be 

utilized, through traditional news and print media.

Digital Media

Disruption will advertise the event and ICO via 

digital media outlets and web advertising. 

USER ACQUISITION/ MARKETING PLAN



BLOCKSALE.IO

Decentralized Exchange

PINNACLE CRYPTO MINING

Remote Mining Service 

TRC INC.

Technology, Risk & Compliance

AIRCOINS.IO

Crypto Augmented Reality Platform

TEMPOW

Peer-to-Peer Trading Platform

RESSOS LEGAL

Blockchain Law Firm

LOZATECH

Digital Marketing

AIBB.IO

AI Technology Trading

DAVIS CONSULTING SERVICES

ICO Consulting Firm

AI PHILIPPINES

AI Chatbot

DISRUPTION PARTNERS
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Inception of Disruption

February 2018
Where It All Started

Disruption Teaser Event

September 28th, 2018
Sneek Peek of the disruption concept –

live & in VR – at the V Hotel Lavender

Nurture and Capitalize

February 2019
Facilitate the nurturing of connections 

made from the event  across the board

Disruption Coin Sale

September 2018
16-week Private and Public Sales, 

25M Euro

Disruption Experience

January 2019
The First Disruption of the Year to be 

held in Singapore and in VR

Educate and Recruit

March 2019
Train the Youth and the Under-

represented on STEM; recruit top 

students to be part of the team

DISRUPTION EXPERIENCE TIMELINE
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Emerging Technology Workshops

Tech experts and thought leaders will provide future leaders hands-on training on Blockchain, A.I., VR/AR, 

IoT and Cyber Security.

Hackathons

As a melting pot of  creativity, ideas, and skills, hackathons have helped in building some of the coolest apps 

of our times. 

Cream of the Crop

Top workshop students and hackathon participants will get job offers from Disruption and its partners. 

Hackathons offer the 

opportunity to meet like-minded 

people, mentors, and potential 

investors. This makes it easy for 

participants to test and validate 

their product. The hackathon 

environment has led to the 

invention of  many successful 

business ideas.  Hackathons have 

helped solve pressing issues and 

business challenges, worldwide. 

DISRUPT & GIVE BACK - COMMUNITY OUTREACH



INBOUND PAYMENTS
For Tickets, Sponsorships and Exhibitions
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Cash to Singapore bank account
Singapore company (Davis Consulting) set-up with bank account in place. 

Crypto to various wallets 
based on coingate, CPN, etc.

Payment in their own coin
If tradeable and in the top 200 on at least 2 
exchanges.

*Payments in commission out in the same currency



Watch the video here: https://www.youtube.com/watch?v=kN7b-JemDB0&rel=0

BECOME A #DISRUPTOR

https://www.youtube.com/watch?v=kN7b-JemDB0&rel=0


FOUNDING TEAM

Mark Davis

Chief Executive Officer (CEO)

Akili Polee

Chief Operating Officer (COO)

Darren Franceschini

Chief Blockchain Officer (CBO)

Francis Morelos

Chief Information Officer (CIO)

Jerry Lozano

Senior AR/VR Tech Executive

Mitcy Benitez

Sales and Marketing Executive



CONNECT WITH US

WhatsApp: +61 404 178 126

https://disruptionexperience.com/

EUROPE
NORTH 

AMERICA
ASIA AUSTRALIA

Disruption Experience

Hello@disruptionexperience.com

Disruption Experience

@DisruptionExperience

70 Jellicoe Rd, Singapore 208767

https://disruptionexperience.com/
https://www.facebook.com/DisruptionExperience/
mailto:Hello@disruptionexperience.com
https://www.linkedin.com/company/disruptionexperience
https://instagram.com/disruptionexperience?utm_source=ig_profile_share&igshid=6o7q558ywnun

